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1. MECTO JJUCLIUITIJINHLI B CTPYKTYPE OBPA3OBATEJILHOM ITPOI'PAMMEI

1.1. TpebOoBanus K MpeABAPUTEIBHON MOATOTOBKE OO0YYaIOIIMXCS, MPEAMICCTBYIOIIHNE
Y COMYTCTBYIOIIME TUCUUILTUHBI, HA KOTOPBIX OCHOBBIBAECTCS U3yUYE€HUE JTAHHOM:
«Anrmiickuii s3e1k» Ha 0asze OI1 OCO.

2. OIMMCAHUE JUCLUITIIMHDBI

2.1. OOmas xapakTepuCTUKa
HawnMeHoBaHME TIOKa3aTest
Ha3zBanue o0pa3oBaTebHOM MPOrpaMMbl
(manee — OII)

3HaueHue nokaszaresns

38.03.01 OxoHOMUKA
(ITpodunb: Yyer, ayauT W CTaTUCTHUYECKHMA
aHaJIM3 JTaHHBIX)
b1.b.M2.1
WuoctpaHHbIN S3bIK
Yacte 00pa3oBaTeIbHON MPOTrpaMMBbl basoBas (00s3arenpHas) 9acTh
KonuuecTBO 3a4eTHBIX €IUHULL / BCETO YacOB 4144

B cayuae mnpemgbsBiaeHus OT OOydYamoIIerocss WM €ro pojauTens (3aKOHHOTO
MpEJICTaBUTENS) 3asBIeHUs Ha OOydeHHE O aJaNTUPOBAHHON 00pa30BaTeNbHON MIporpamme
BBICIIETO 00pa30BaHUs, MOJKPEIJICHHOTO 3aKIIOYEHUEM IICHXO0JIOT0-MEIUKO-TIe1arornuecKon
komuccun (IIMIIK) nnu meauko-cornuanbHoit sxcneptusbl (MCD) ¢ pekoOMeHIaIsIMU CO3/1aHus
WHAMBUAYAIbHON mporpammsl peaOunurtauuu u abwintanuu (UIIPA), nannas pabouast
mporpaMMa MOKET OBITh aalTUPOBaHA C YYETOM HHAMBHUAYAIBHBIX OCOOCHHOCTEH 370POBBS

udp 1 Ha3BaHUE B COOTBETCTBUU C
y4eOHBIM I[JIAHOM

oOyyaromerocs.
2.2.  Pacnpenenenue 4acoB 1o opMaM U nepuogam 00ydeHHusl
OO011ee KOJIMYECTBO YaCOB
o = CaMOCTOS-
dopma | 9 o
5 | 2 | mekmu- | mabopa- | MpakTH- | TEILHOU dopma
o0yueHus A = BCETO
3 | OHHBIX | TOPHBIX | YEeCKUX | paboThI + KOHTPOJIS
KOHTPOJIb
Ounast 1 1 — - 34 38 72 3a4eT
Ounas 1 2 - - 34 38 72 9K3aMeH
Ounasi, Bcero - - 68 76 144
OyHo-3a04YHas 1 1 - - 10 62 72 3a4eT
OunHo-3a04Has 1 2 - - 10 62 72 JK3aMeH
OuHo-3a04Had, B B 20 194 144
BCETO

3. LEJU JUCIUATUIMHBI

Henp nucuumiunabl «THOCTpaHHBIM S3BIK» — MPUOOpPETEHHE CTYIEHTAaMU HaBBIKOB U
YMEHHMI B pa3jMuYHBIX BUJAX PEYEBOM M NMHCbMEHHOM NEATENBHOCTH, KOTOpPbIE HA OTAEIBHBIX
JTamax SI3bIKOBOM TMOATOTOBKM IMO3BOJISIIOT HMCIOJB30BAaTh MHOCTPAHHBIM SI3BIK Kak B
poeCCHOHAIBHON M HAYYHOU JICSITEIIbHOCTH, TaK U IS IeJIeH JaIbHEeHIero caMooOpa3oBaHus;
pasBuTHE O0OmEell U NpodhecCHOHAIbHO-OPUEHTUPOBAHHOW KOMMYHHUKATUBHOW  SI3BIKOBOM
KOMIIETEHIIMH CTYIEHTOB, YTO CAENaeT BO3MOXKHBIM 3¢ (eKkTHBHOE 001IeHNE B chepe SIKOHOMUKU
u Ou3Heca.



4. KOMITETEHIN OBYYAIOIMEI'OCA, @OPMUPYEMBIE B PE3VJIPTATE
OCBOEHUM KOMIIOHEHTA OBPA30OBATEJIbHOU ITPOI'PAMMEBI, NX NHAMKATOPBI
N INTAHUPYEMBIE PE3VIIbTATBI ObYUYEHU A

4.1.

Kommerenmn

VYK-4. CnocoOeH OCyIIeCTBIATh JENOBYI0 KOMMYHHKAIMIO B YCTHOM M THChMEHHOMN
dbopmax Ha rocygapcTBeHHOM s3bike Poccuiickoit denepariuu 1 ”HOCTpaHHOM(BIX) SI3bIKE(aX).

4.2. HVuaukaTopbl KOMIIETEHITHNA
VYK-4.-1.3-1. 3maer HOpPMBI YCTHOW peuH,
VK-4.1-1. Bei6upaet Ha HPUHATHIE B IPO(ECCUOHATLHON cpefie
FOCYJAapCTBEHHOM SI3BIKE
yaap YK-4.1-1.Y-1. YMeer BbIOWpATh CTHIH OOIICHHS
P® u nrHOCTpaHHOM(-BIX)
Ha TOCYJAapCTBEHHOM si3blke P® M MHOCTpaHHOM
S3BIKAX KOMMYHUKATHBHO
SI3BIKE MIPUMEHUTEIBHO K CUTYaIuu
IMPUEMJIIEMBIC CTUJIb U o
. B3aUMOJICHCTBHS
CpEeJICTBa B3aUMOJICHCTBHS
B OOILIIEHUH C [IEJIOBBIMU YK-4.U-1.Y-2. Bnageer HHOCTpaHHBIM SI3BIKOM Ha
napTHEPaMHu ypOBHE, HEO0OXOUMO ¥ JJOCTATOYHOM JIJIsl OOIIEHUS
B TIpopecCHOHAEHOH cpefie
VK-4. Cnoco6en | YK-4.1-2. Bener nenosyro | YK-4.11-2.3-1. 3Haer HOpMBI NHCBMEHHOH peuw,
OCYUIECTBJIATh IEPEIIUCKY Ha IIPUHATHIC B HpO(beCCHOHaHBHOﬁ cpeac
JIETIOBYIO TOCYyJApCTBEHHOM SI3BIKE VK-4.1-2.Y-1. YMeeT BeCTH IEIOBYIO NEPEHUCKY
KOMMYHHKAITHIO B | P® u nHOCTpaHHOM(-BIX) Ha  TOCyJapCTBEHHOM  s3pike PD  w/wm
YCTHOM u | S3BIKaxX WHOCTPAHHOM SI3BIKE

MMMCEMEHHON (opMax

VK-4.1-3.Y-1. Bnameer HOpMamMu U MOJEISIMHU

Ha rocymapctBenHoMm | YK-4.11-3. Mcnone3yer peueBoro  IOBEAEHUs  IPUMEHUTEIBHO K
s3pike  Poccwuiickoit | auanor s KOHKPETHOH  CHTyaluMd  aKaJeMHYeCKOoro U
Denepanuu U | COTpYIHHUYECTBA B npoeccroHaILHOTO B3aUMOJICHCTBHS
WHOCTPAaHHOM  (BIX) | COLMAILHOMN H YK-4.1-3.Y-2. VYmeer BbICTpauBaTh MOHOJIOT,
SI3BIKE (aX) npodeccuoHalbHOM BECTH JAMANOT M THOJHWJIOr ¢ COOJIONEHHEM HOPM
chepax PEeUeBOro 3TUKETA, ApryMEHTHUPOBAHHO OTCTAUBATh
CBOM IIO3UIIMU U UJEU
VK-4.-4. Vyeer YK-4.1-4.Y-1. Brnageer >xaHpamMu YyCTHOH WU
BBITIOJTHATS TIEPEBOI MUCbMEHHOH peun B IpodecCuoHANbHON cdepe
po(heCCUOHATBHBIX .
TEKCTOB C HHOCTPAHHOTO(- YK—4.I:I—4.Y—2. YMeeTU BBIIOJIHATE KOPPEKTHBIN
BIX) HA FOCYAPCTBEHHBII YCTHbIH 1 IMCbMEHHbIH NEPEBOJl C MHOCTPaHHOIO
361k PD 1 ¢ SI3pIKA HA TOCYJApCTBEHHBbIM sA3bIK PD wu c
FOCYTAPCTBEHHOTO A3BIKA rOCyJapCTBEHHOro s3bika P® Ha HHOCTpaHHBIN
PO na nroctpanmbii(-pe) | T3PK npodeccCHOHaNbHBIX TEKCTOB
5. I[MTPOI'PAMMA JVCHUTTIJIMHBI
Tembl Kpatkoe conepxanne TeMbl

ConepsxatensHbiii Moaysb 1. Relations with Clients and Colleagues

Customer service. Customers. "Company- client” relations. Company

Tema I. loyalty. Meeting new people. Greetings. Word partners. Direct and
Customers O X

indirect questions.

Description of companies. Goods and services, offered by companies.
Tema 2. Autobiography. Profession. Position. Responsibilities. FT Graduate
Companies Training. Word-building. Present Simple vs Present Continuous. Third

person singular. Formal letters. Making offers.




TeMmnl

KpaTkoe conepxaHue TeMBbI

Tema 3.
Travel

Trips, business trips. Meeting foreign colleagues. Processing order
(tickets, hotel room, meal, excursions, etc.). Socializing with colleagues
and clients. Countries, nationalities. Social conventions and cultural gaps.
Management style in other countries. Adjectives of nationality. Past
Simple vs Present Perfect. Avoiding repetition. Presenting information
about companies. Introductions and socializing.

ConepkarenbHblii Moayib 2. General Business Routines

Tema 4.
Troubleshooting

Troubleshooting. SWOT analysis. Company. structure. Changes in
companies, results, achievements. Work with clients and personnel
Synonyms. Past Perfect. Making recommendations. Giving business
advice

Tema 5.
Company
History

Formation of a company, basic landmarks and directions of its
development. Past Simple: regular/irregular verbs. Adjective and noun
patterns. Sequencing ideas. Giving presentations on company histories.

Tema 6.
Retailing

Purchase and sale. Formation of income. Retail and wholesale trade.
Methods of sale. Retail outlets. Bar codes. Packaging and marking. Word
groups. Definite, indefinite, zero articles. Defining relative clauses.
Market research and discussion.

CopepxarenbHblii MOAyIb 3. Business Environment

Tema 7.
Products

Goods and services. Advertising products. Marketing. Market research.
Goods promotion. Customer’s profile. Target audience. Advantages and
disadvantages of products. Product features (USPs). Famous brands
counterfeit. Order of adjectives. Degrees of comparison of adjectives &
adverbs. Product presentation.

Tewma 8.
People

People — the main asset of a company. Skillful management — guarantee
to a successful business. Different styles of management. Manager’s
aspects of work. Managing employees. Word building. Forms expressing
future. Talking/writing about your job. Action planning career objectives.

Tema 9.
Business
environment

Business environment. Factors affecting the business. development.
Business climate. The Big Mac Index. Performance of the company.
Clauses of contrast. Modal verbs. Scale of probability Describing trends:
interpreting graphs. E-mail. Business letters

CoaepkatenbHbiii Moaysb 4. Results and Achievements

Financial services. The annual financial statements of companies. Cash
flow analysis. Different types of banks (clearing, trading, offshore) and

Tema 10. bank accounts. Interest rates. Investing money. Buying shares. Stock

Finance exchanges. Conditional sentences. Transitive and intransitive verbs, word
partners. Rephrasing and exemplifying. Linking words of cause and
effect. Discussing companies’ financial decisions.

Tema 11. Corporate ethics & responsibility. The ethical consumer. Gerunds &

Corporate Infinitives Constructions both...and, either...or, neither...nor.

responsibility Negotiation.

Tema 12 Global competition. Globalization. Perfect tenses.

Competition CV, Interviews

6.

CTPYKTVYPA U COAEPXXAHUE JUCHHUITIIMHDBI

6.1. ®dopma oOyueHnust — ouHas, Kypc — 1, cemectp — 1

HanmeHoBaHus pas3iesioB U TeM KonnuecTtBo yacoB




6

Jlexir. \ Jlabop. \ [Tpakr. \ CPC+K \ Bcero

ConepsxxatensHbid Moaysb 1. Relations with Clients and Colleagues

Tema 1. Customers — — 6 6 12
Tema 2. Companies — — 6 6 12
Tema 3. Travel — — 5 7 12
ConepkarenbHbii Moayib 2. General Business Routines
Tema 4. Troubleshooting — 6 6 12
Tema 5. Company History — 5 7 12
Tema 6. Retailing — 6 6 12
WUTOI'O 3A CEMECTP — 34 38 72

6.2. ®opma o0yueHHs — O4Has1, KypcC

—1, cemectp — 2

KomngectBo yacos

HanmenoBanmus pasaciioB U TEM

Jlexu. | JlaGop. | Hpakr. | CPC+K | Beero

ConepsxaTenbHbld MOIYIIb 3. Business Environment

Tema 7. Products — — 6 6 12
Tema 8. People — — 6 6 12
Tema 9. Business environment — — 5 7 12
ConepxkarenbHbiii Moayb 4. Results and Achievements
Tema 10. Finance — — 6 6 12
Tema 11. Corporate responsibility — — 5 7 12
Tema 12. Competition — — 6 6 12
NTOI'O 3A CEMECTP — - 34 38 72
HNTOI'O 3A KYPC — — 68 76 144
6.3. @opma obyueHust — ouHO-3a04Hast, Kypc — 1, cemectp — 1

KomnunuectBo yacoB

HanmenoBaums pPasaciioB U TEM

Jlexw. ‘ JlaGop. ‘ [Ipakr. |CPC+K ‘ Bcero

ConepxarensHbiii Moaysb 1. Relations with Clients and Colleagues

Tema 1. Customers - — 2 10 12
Tema 2. Companies — — 2 10 12
Tema 3. Travel — — 1 11 12
Coaepxarenbhblii Moayib 2. General Business Routines
Tema 4. Troubleshooting — 2 10 12
Tema 5. Company History — 1 11 12
Tema 6. Retailing — 2 10 12
NTOI'O 3A CEMECTP — 10 62 72

6.4.®opma o0yueHHst — O4HO-3a04Has1, Kypc — 1, cemecTp — 2

KomnmuectBo yacoB

HaunmenoBanus paszienoB u TeMm

Jlex. ’ JlaGop. ’ [Ipakr. ’CPC+K ‘ Bcero

CoaepkareabHbli MOAYJIT

b 3. Business Environment

Tema 7. Products — — 2 10 12
Tema 8. People — — 1 11 12
Tema 9. Business environment — — 2 10 12
ConepxatenbHblii Moaystb 4. Results and Achievements
Tema 10. Finance — — 2 10 12
Tema 11. Corporate responsibility — — 2 10 12
Tema 12. Competition — — 1 11 12
WUTOI'O 3A CEMECTP — — 10 62 72
NTOT'O 3A KYPC — — 20 124 144




7. OLEHOYHBIE MATEPUAJIBI (CPEACTBA) UL TEKYIIEI'O KOHTPOJLA
YCIIEBAEMOCTH, IIPOMEXYTOUYHOU ATTECTALIUN

7.1. KoHTpOJIbHBIE BOIIPOCHI.
OBPA3EL 3AAHUA [TPOMEXYTOUYHOI'O KOHTPOJIA

. Listening
Listen to the person telling about the company Gucci. Choose the correct answer.
1. Gucci produces a. luxury goods b. cheap goods
2. It was founded in a. 1912 b. 1921
3.The company’s trademark has a. blue and red stripes b. green and red stripes
4. The company has a. 300 stores b. 3000 stores
5.1t’s the a. biggest-selling b. biggest-selling company
company in the world in Italy
I1. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.
9. The action or business of promoting and selling products or services, including market research
and advertising.
10. Customers return to a company to buy more of its products or services.
11. A company that sells or offers the same type of product or service.
12. A company that provides a particular type of a product.
13. The activity of looking after customers, and helping them with any complaints or problems.
[1l. Grammar
1. State if the indirect questions are Wrong or Correct.
14. Could you tell me if you work in sales?
15. Could you tell me what product range does your company sell?
16. Could you tell me whether you like your job?
17. Could you tell me how long your company works on Saturdays?
18. Could you tell me is this company big?
19. Could you tell me where the bank is?
2. Choose the correct tense form (Present Simple or Present Continuous).
20. She ... for a big multinational.

a. works b. is working

21. This month our company ... new employees.
a. recruits b. is recruiting

22. At present we ... for a new marketing strategy.
a. look b. are looking

23. The company ... a refund if a customer is not satisfied.
a. gives b. is giving

24. I always .... with this supplier.
a. deal b. am dealing

25. Currently our company ... a new service.
a. promotes b. is promoting

26. We always ... goods on time.
a. deliver b. are delivering

27. This year our competitor ... fast.
a. expand b. is expanding

IV. Reading


http://www.oxforddictionaries.com/definition/english/promote#promote__9
http://www.oxforddictionaries.com/definition/english/product#product__3
http://www.oxforddictionaries.com/definition/english/include#include__3
http://www.oxforddictionaries.com/definition/english/market-research#market-research__3
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=problems

Read the text and decide if the sentences are True or False.

McDonald’s success

McDonald’s is one of the most famous multinationals in the world. It is involved in food
sector and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and
serves 47 million customers a day. The company employs over 1.5 million people.

With its headquarters in Illinois, the United States, the company began in 1940 when
brothers Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they
reorganized their business as a hamburger production and introduced the "Speedee Service
System™ which started the modern fast-food phenomenon.

When consumer tastes change, the company develops, expands and launches its new menus
with salads, fish, smoothies, fruit.

Another key to the company’s success is good customer care, marketing and advertising

strategy.

28. McDonald’s is the first multinational in the world.

29. The company has the biggest number of hamburger restaurants in the world.
30. It gives jobs to 3 million employees.

31. The nationality is American.

32. The company started as a food shop.
33. McDonald’s was the first who launched the service system used today.

34. The company changes its menus to satisfy customers’ needs.
35. The company uses successful promotion strategy.
Kputepuu onieHnBanust 3alaHusl IPOMEXKYTOUYHOTO KOHTPOJIS
MakcumanbHasi 001mas cymma OajijioB, KOTOPYIO MOXET IMOJYYUTh CTYACHT, YCIEIIHO
BBITIOJTHUB BCE BU/IBI 33JJaHUI, COCTaBIsAeT 35 0aioB, eciiu UTOroBas (popma KOHTPOJIS — 3a4erT.
7.2. TeMbl HHIUBUTY TbHBIX 3aaHHIA
NunuBuayanbHble 3afaHusl MO AUCHMIUIMHE «HOCTpaHHBIA S3BIK» 3aKIIOYAIOTCS B
BBITIOJIHEHUH TBOPYECKO-aHAIUTHYECKUX 3aJaHHH MO CISAYIOIHUM TEMaM:

T/F
T/F
T/F
T/F
T/F
T/F
T/F
T/F

Tema 3ananue Heanb
npoBectd SWOT ananuz | 3akperieHue JEKCUKH 0
. . MPEITPUITHS Ha | TeMe npuobpereHue
Troubleshooting | SWOT analysis peaIp ’ pHOop
OCHOBaHUU JTAHHBIX | HABBIKOB  IPOBEJCHUS
CTaTUCTUKH SWOT -ananuza
3aKperICHUE JIEKCUKH IO
TeMe, npuodpereHne
Compan Presentation 0N | caenath MPE3EHTANUIO | HABBIKOB MOJTOTOBKH M
history y history = of & |mo HCTOpUM HM3BECTHOTO | MPOBEICHHUS
famous company | OpeHIa UM KOMIAHUA Mpe3eHTAINH 110 UICTOPHUH
W3BECTHOTO OpeHAa Wi
KOMITaHUHU
Essay 3aKperICHUE JIEKCUKH IO
“« .o HaIMCaHue 3cce Ha TEMY
Traditional 9 TEME, npuodOpeTeHne
. . . «TpanuimoHHbIN
Retailing shopping vs online HaBBIKOB
2 HIOMUHT VS  TIOKYIIKH .
shopping: pros . apryMEeHTHPOBAHHOMN
v OHJIAH: 32 ¥ IPOTUBY
and cons JMCKYCCHH
3aKperICHUE JIEKCUKH T10
TeMe, npuodpereHue
Product clenaTh  MPE3CHTAIMIO
Products . HaBBIKOB TOJATOTOBKU H
presentation HOBOTO MPOJYKTa
MIPOBEICHUS

IIpEe3EHTALMK IPOAYKTa

7.3. O06pazer copepkaHus SK3aMEHAIIMOHHOTO OnieTa
[Tporpamma BeICIIIEro 00pa3oBaHUs

[Iporpamma GakanaBpuaTa



http://en.wikipedia.org/wiki/United_States
http://en.wikipedia.org/wiki/Salad
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Smoothie

Hanpasnenue noarotoBku
[Tpoduns moaAroTOBKU
®opma o0yueHHs

Cemectp
Jucuunnmna

38.03.01 DxonoMuKa
Ounasi, 04HO-3a04HAast
BTOpOH

WMHOCTpaHHBIN S3bIK

DK3aMeHAMOHHBIN OuiieT No

quT, ayauT u CTAaTHUCTHYECKHM aHaAJIN3 JaHHBIX

1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.

3. Listening task. Listen to the text and for each question, mark one letter (A, B, or C) for

the correct answer.
4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market
e Considering different ways of penetration
e Type of the product

5. Writing. Write a letter on the given input.

VYTBepkaeHO Ha 3acelaHuu Kadeapbl

CIIELMAIbHOCTEN

IIporokom Ne
3aB. kadenpoii

IIPUBEIEHHOTO.

oT« » 20 T
n.¢unu., nom. 1. B. ®aTtesHoBa

KpI/ITCpI/II/I OIICHHWBAHMWA 3K3aMCHAIITMOHHOI'O 3aJaHHA

DK3aMEeHaTOPBbI:
B ciywae BeneHus yueOHOro Impoiiecca ¢ MCIOJb30BAaHUEM 3JIEKTPOHHOTO OOy4YeHHUS U
JTUCTAaHIIMOHHBIX 00pa30BaTENbHBIX TEXHOJOTHH, CoJep)kaHue OujeTa MOKET OTJIMYaThCS OT

AHTJIMHUCKOTO  S3BIKA JJIA  3KOHOMHYCCKHX

Tun 3amanus Kpurepuu oneHku bassl
3amanus mo | Tunm 3axaHus: MHOMKECTBEHHBbIM BbIOOp, 34 Bompoca,
rpaMMaTHKe W | KaX/blil paBUiIbHBINA 0TBET cuictasiseT 0,5 Gamnna: 17
JIEKCUKE 34 Bompoca * 0,5 6anna
Hroro 17
[Tucemennoe | CoOTBETCTBHE CTPYKTYpE 05
3a7JaHue CootBercTBHE 00BEMY 0,5
Conepsxanne/o0miee HHHOPMAITMOHHOE HATIOJIHEHHE 1
CooTBeTcTBHE CTHIIIO 1
['pammaTuveckast ¥ JISKCUIECKasi IPaBUIIBHOCTh 1
Hroro 4
Urenue Tun 3amaHusi: MHOXXECTBEHHBIM BBIOOp, 8 BOIMPOCOB,
KaX/IbIil TPaBUIIBHBIN OTBET cocTaBisgeT 1 6asm:
8 BompocoB * 1 Gayut 8
Hroro 8
AynupoBanue | Tun 3anaHus: MHOXXECTBEHHBIM BBIOOp, 6 BOIPOCOB,
KaX/IbIif TPaBUIIBHBIN OTBET cocTaBisgeT 1 6asm:
6 BorrpocoB™ 1 Gat 6
Hroro 6
I'oBopenue | Ilonnota BeimonHeHus 3aganus (task completion) 2
Brictpora peun/cBobonHoe Bianenue (fluency) 1
['pamMmmaTHryeckas M JISKCHYECKast MPAaBUILHOCTH (accuracy) 2
Htoro 5
Bcero 3a sk3ameH 40
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8. PACITPEJEJIEHUE BAJIJIOB, KOTOPBIE ITOJIYUAIOT OBYHAIOIIUECA

OO6miast oleHKa 3HAaHWKM OOYYAIOIIMXCS MO AUCHUIUIMHE TpoBoautTes 1o 100-6ammpHOoM
IIKaJie UCXOl U3 MaKCUMYMa, IPUBEIEHHOTO B TAOJINIIE HIXKE.

OpraHu3annoHHO-y4eOHass pa0oTa B ayAMTOPUU OLIEHMBAETCS HA OCHOBE TaKUX
KPUTEPUEB KaK IIOCEIIAEMOCTh 3aHATUH, CBOEBPEMEHHOE U KaueCTBEHHOE BBIIIOJIHEHUE
JIOMAIIHUX 33JaHUH, aKTUBHOCTh BO BpeMsl IIPOBEJICHHSI JIEKIIMOHHBIX U MPAKTUUYECKUX 3aHATUH
(ygactue B 00CYKI€HUH TEKYLIETO U MPOMIEHHOr0 MaTepuaa, pelieHue 3a1ad 1 T.11.).

CamocrodrenbHas paboTa OLEHMBAETCS HAa OCHOBE IPEJOCTaBIECHHBIX Ha IPOBEPKY
BBITIOJIHEHHBIX JIOMAITHUX, HWHIWBUAYAIBHBIX 33aJaHUA C YYE€TOM CBOEBPEMEHHOCTH HX
IPEOCTABIICHHUS U COOTBETCTBUS TPEOOBAHUAM K X BBIIIOJIHEHHIO.

KonnyectBo 6aymioB 3a KOHTPOJBHYIO pabOTy BBIYHMCISIETCS Kak cymMma OajlloB 3a BCe
BXozsmue B e€ cocraB 3amaHus. Kaxmoe 3agaHue OLIGHMBAETCS UCXOAS M3 MaKCUMAaJbHO
BO3MOXXHOT'O KOJIMYECTBAa OajlJIOB C YYETOM IIPABWJIBHOCTH BBIIIOJIHEHUS 3a/laHus, MOJHOTHI
IPUBOJAUMBIX 0OOCHOBAHUIA.

[To pe3ynpTataMm paboTHI B ceMecTpe oOydaromuiicsi, HabpaBmmii He MeHee 60 Oayuios,
UMeeT MpaBO MOJYYUTh OLEHKY. Te, KTO IpeTeHayeT Ha Oojee BBICOKMHA Oajll, MpOXOIsT
IIPOMEXYTOUHYIO aTrTecTaluio. MakcumanbHOE KOJIMYECTBO OauIOB HAa MPOMEXKYTOUHOU
arrectauuu — 100. O61iee konn4yecTBO GAJUIOB 3a CEMECTP BBIUUCIACTCS KaK MaKCUMajbHas U3
MIOJIyYEHHBIX 32 CEMECTpP U Ha IPOMEKYTOUHOM aTTECTAllUU U BHICTABIISETCS COIJIACHO IPUHATOMY

MOpAIAKY.

8.1. Cemectp |

ConepxarenbHee Bun pabotsl bamier
MOJTYJTH
Opranu3anroHHo-y4eOHast padoTa CTyIeHTa B Ay IMTOPHH 25
CamocTosTenpHas padora 20
1-2 WnauBuayanbHas pabota 20
[TpomexyTouHas KOHTpoOJIbHAs paboTa 35
OOGmuit uTor 3a ceMectp 100
8.2. Cemectp 2
Conepxarenbrrie Bun pabotsr bambr
MOJTYJIH
OpraHu3annoHHO-y4eOHas paboTa CTyIeHTa B ay IMTOPUU 20
CamocTosiTenbpHas paboTa 20
3-4 WupuBunyansHas pabora 20
OK3aMeH 40
OOmmuii UTOT 32 CeMecTp 100
CootBercTBHE OAJIJIOB OLICHKE
OreHka 1o naTuOAIbHON IIKaje
KonuuecTBo 6anos »
s 100 ECTS | Dx3amen, nuddepeHInpoBaHHbII 3ager
3ayer
90-100 A OTIIMYHO 3a4TEHO
80-89 B 3a4TEHO
75-79 C XOpOHIO 3a4TEHO
70-74 D 3a4TEHO
60-69 E yJIOBJIETBOPUTEIHHO aTTemo
35-59 FX HE 3a4TEHO
0-34 = HEY/IOBJICTBOPUTEIILHO 1o 3a9TOHO
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9. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYHEHUME YYEBHOI'O ITPOLIECCA

[IpakTuueckue 3aHATHS 10 IUcHUIUIMHE «IHOCTpaHHBIN S3bIK» MPOBOAATCS B yueOHOMU
ayIUTOPUU JJIA MPOBEACHUS MPAKTUYECKUX 3aHATHUM, TEKYIIEro KOHTPOJIA U MPOMEKYTOUHOU
arrectanuu (aya. Ne 210, r. Jonenk, yn. Yemrockuries, a. 198a), ocHaIeHHONW KOMILJIEKTOM
yaeOHOoi Mebenun Ha 20 MOCANOYHBIX MECT, KOMIUIEKTOM padodero MecTa MpernojaBaTelis,
MarHUTHO-MAapKEPHOM JOCKOW, yueOHMKaMU U Y4YEOHBIMH MOCOOMSMH, ayIuo U BHAEO
000pyI0BaHUEM, KOMIIBIOTEPOM C HHTEPHET-MOJAKIIOUEHUEM, CKAaHEPOM M KOMUPOBAJIBLHBIM
YCTPOMCTBOM.

CamocrosiTenbHast paboTa CTYJACHTOB MIPOXOUT B CICAYIONIUX TOMEIICHUSX

— OubnmoTeKka yHUBEPCUTETa, YKOMIUIEKTOBaHA y4eOHOI Mebenbio Ha 401 mocamouHoe
MECTO, pacroyioxkeHa o ajapecy r Jloneuk, npocrnekt ['yposa 11.6;

— YUTANBbHBIN 3a1 No 1 HHOCTpaHHOU JIUTEpaTyphl, YKOMILIEKTOBAH yU4eOHOU MeOebio Ha
34 mocagoYHbIX MECTa, OCHAIIECH KOMITBIOTEPOM B KOMILIEKTE (1 IIT.), pacIoIoKeH 1Mo ajapecy T.
Honenk, nmpocnekt ['yposa 1.6, ka6. 103;

- METOJMYCCKUN KaOMHET Y4eTHO-(MHAHCOBOrO (haKyIbTeTa, YKOMIUICKTOBAH y4eOHOU
MebOenpio Ha 35 MocalouHbIX MECT, OCHAIleH 4 KOMITbIOTepaMH C BBIXOJOM B ceTh MHTepHeT,
pacmosioxen 1o ajapecy r. Jloneuk, yi. Yemrockunies, a. 198a, aya. 105.

[Ipu peanuzanuu mporpamMmbl AUCHUILTUHBI MOTYT HCIOJIb30BaThCS CIEAYIOIINE BUIbI
AJIEKTPOHHOT'O B3aWMOJICHCTBUS MPEIOAaBaTEIb-CTYICHT:

- UCIOJB30BaHUE BUEO YPOKOB;

- pa3MelieHHe Y4eOHBIX MaTepuasoB B OOJAYHBIX XpaHUJUIIAX MPEnoaaBaTesien i
UCIIOJIb30BaHUs CTYJICHTAMH IIPH MOATOTOBKE K 3aHATHUSIM;

- pacchUIKa IO 3JEKTPOHHOM MOYTe MaTEepUalOB W 3aJaHUN JJIA BBIMOJIHEHUS, TPOBEPKa
BBITMIOJTHEHHBIX 3a/1aHUN;

- MOJJAEpKKa CTpAaHWYKHU MPETO1aBaTelisl U TPYIII MPEnoaaBaTeIb-CTYIEHThI B COIMATbHBIX
CeTsIX /Ui oOecredeHus TEeKYIIEro KOHTPOIIs paboThl CTYACHTOB.

[Ipu u3ydeHNn AUCHUTUIMHBI TPUMEHSIOTCS JIEKTPOHHOE OOyYEeHHE U JTMCTAaHIIMOHHBIE
o0pa3oBaTeNnbHbIe TEXHOJIOTHH.

C  wuCnonb30BaHUEM  PECYpCOB  IUIATGOPMBI  JTUCTAHIIMOHHOTO  O0Opa3OBaHHS
OCYIIECTBIISICTCS TEKYIIUHA KOHTPOIb 3HAaHWUN OOy4arouIMxcs Ha OCHOBE TECTUPOBAaHUSA U
MIPOBEPKU PE3YJIBTATOB CAMOCTOSITEIIbHOU PAOOTHI.

10. PEKOMEHAYEMASA JINTEPATYPA

10.1. OcHoBHas nuTEpaTypa

1. Economics for beginners: understanding the basics. 3aganus ans ayauropHoi u
camocTosiTennibHOW paboTel Kk yueOHuky “First Insights into Business” s cTyJeHTOB
YKpYIHEHHOM rpynnsl HampasieHns noarotoBku 38.00.00 skoHOMMKA | yIIpaBIIEHUE.
[Onextponnslii pecypc] / JI.B. Emenko, M.M.ITucapesckast, 3.P.bparuna. — lonenx: 'OY BIIO
«/loHenkuit HanmoHaNbHEINH yHUBEpcuTeT», 2020 — 270cC.

2. 3amaHus A NMPOMEXYTOYHOro KOHTposisi K yueOHuky «First Insights into
Business» s cTyieHTOB 1-2 KypCcOB SKOHOMHUYECKHX CIEIHATBHOCTEH [DIEKTPOHHBIA pecypc]
[2.P. bparuna, JI.B. Emenko, M.M. Ilucaperckas. — Jloneuk: 'OY BIIO «JloHenkwuii
HallMOHAJIBHBIN yHUBEpcUuTeT», 2017. — 56¢.

3. VYueOHble MaTepuanbl JUIsl ayIUTOPHOM M CaMOCTOSATENBbHOM paldoThl IO
AHTJIMCKOMY SI3bIKY TIpodeccroHanmbHOro oOmeHus misi ctyneHtoB [-II kypcoB mHeBHOW u
3a04HOM Gopmbl 00yueHust [DnekrponHslii pecype] / W.YO. lyoposkuna, [I.®d. MycraeBa —
Honeuk: 'OY BIIO «/loneukuii HalmoHanbHbINA yHUBEpcUTeT, 2017 — 275¢.

4. Accounting: yueOHbIe MaTepUaIbI IS 8y JUTOPHON U CAMOCTOSATEIILHOM pabOTHI 110
aHIIMHCKOMY  A3BIKY NPO(QECCHOHATIBHOIO OOIIEHUS M CTYACHTOB CIELUAIBHOCTH
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"Byxrantepckuil yuer u ayaut" [DnektpoHHbIi pecype] / coct.: ML.IO. lyOopoBkuna — JloHenk:
HounHY, 2016. — 246 c.

5. Robbins, S. First Insights into Business: Students' Book [Text] /Sue Robbins -
Harlow: Longman, 2008. — 175 p.

6. Emmerson, P. Business Grammar Builder: (for Class and Self Study) [Text] /
P.Emmerson - Oxford: Macmillan, 2002. — 272 p.

7. Mascull, B. Business Vocabulary in Use [Text] / B. Mascull — Cambridge:
Cambridge Univ. Press, 2002. — 174 p.

10.2. domonHuTeIbHAS JUTEPATYPA

1 Meronudeckue peKOMEHIAMK 110 OPraHU3aLMKU MPAKTUYECKUX 3aHATUH CTYJIECHTOB
HECTICIMAIBHBIX (paKkyyIbTeToB 1O auciuiuinHe "MHOCTpaHHBIA s3BIK" (QHTTIMACKUAN, HEMEITKHH)
[DnexTponHsIi pecypc] / coct.: D. P. bparuna u np. — lonerk: 'OY BIIO «/loHetkwii HAITMOHATBHBIH
yHUBepcuTe™», 2016. — 39c¢.

2. Mertoanyeckue yKa3zaHUs 110 OpTraHU3alud CaMOCTOSTEIFHONW PadOThI CTYACHTOB
HEeCHeHaIbHbIX (aKyJIbTETOB MO AUCHUIUINHE «IHOCTpaHHBIN S3bIK» (QaHTTIUICKUHN, HEMEIKUH,
ucnaHCckui) [DnextpoHHbiid pecypc] / coct.. JIL.B. Emenko u ap. — Mouwenk: I'OY BIIO
«JloHenkuii HallMOHAJIBHBIM YHUBEpcUTeT», 2016 — 70c.

3. Mromnep, B.K. CoBpemeHHBIN aHTIIO-PYCCKHI, PYCCKO-aHTIMHCKHIA CIOBaph:
120000 cnos / B.K. Mromiep — Mocksa: JJom. XXI Bek: PUITOJI knaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley.
— New Ed. — Oxford: Oxford University Press, [2010]. — 304 p.

5. Macmillan Essential Dictionary for Learners of English: The New Intermediate
Learners' Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + snekrpoH.
ont. quck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text] /
S. Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.

11. NHOOPMAILIMOHHBIE PECYPCBI

1. HanmonanbHass  JJieKTpoHHast  OmOJamMoTeKka (H2B): benepanbHast
rocyaapctBeHHass umH@popMaimonHas cucrema / MunucrepctBo KynbTypel P®; Poccuiickas
rocynapcTBeHHas oubnmoreka. — MockBa, 2019- . — URL: https://rusneb.ru/ (mata oOpamieHus:

31.03.2025). — Pexum jmoctymna: cBOOOIHBIN, moanucka. HeoOxoqima ycTaHOBKA MTPOrPaMMHOTO
oOecrieyeHus. — TeKCT: AIeKTPOHHBIN.

2. eLIBRARY.RU: nayunas snextpoHHas Oubnuoreka: caiit. — Mocksa, 2000- . —
URL: https://elibrary.ru (mata obpamenus: 31.03.2025). — Pexum gocTyma: Aas aBTOPHU30B.
MOJIb30BaTeNe. —TeKCT: JEKTPOHHBIN.

3. Hayunas osnextponHas Oubnunoreka «KuOepJlenmHka»: caiit / Accoumanus
«OtkpbiTas Hayka». — Mocksa, 2014- . — URL: https://cyberleninka.ru/ (mara oOpamienus:
31.03.2025). — Pexum noctyma: cBOOOHBIN. — TEKCT: 3JIEKTPOHHBIH.

4, DNeKTpOHHO-OUOIMOTEeUHAS cucreMa «JIaHby! [caiT]. — URL:

https://e.lanbook.com (mata oOpamenus: 31.03.2025). — Pexxum nocryna: usganus CeTeBoit
AJICKTPOHHOM OMOIMOTEKH, JIJIsl aBTOPHU30B. TOJIb30BaTeNeld. — TeKCT: 2JIeKTPOHHBIH.
5. IBC IOpaiiT: snexTpoHHas 6ubnuoTeyHas cucrema: caidT. — Mocksa, 2013. —
URL: https://urait.ru/library/svobodnyy-dostup/ (mata oOpamenus: 31.03.2025). — Pexum
JOCTYyTAa: U3/1aHusI CBOOOIHOTO IOCTYIA, U aBTOPU30B. MOJIb30BaTeNei. — TeKCT: 3IeKTPOHHBIH.
6. Dy1eKTPOHHO-0ubnoTeuHast cuctema JlouIl'Y: caiit / ®I'BOY BO «lonl'V». —

Honernk, 2016- . — URL: http://library.donnu.ru/ (mata oOpamenus: 31.03.2025). — Pexum
JIOCTYTIa: CBOOOMHBINA. — TEKCT: JIEKTPOHHBIH.
7. JJekTpoHHbI Katajsor Hayunoit 6uGmuoreku [lonl'Y: pasnen caiira / Hb

Joul'Y. — Tekcr: anexrponnsiit // DBC Joul'Y: caiit. — URL: http://library.donnu.ru/catalog/



https://rusneb.ru/
https://elibrary.ru/
https://cyberleninka.ru/
https://e.lanbook.com/
https://urait.ru/library/svobodnyy-dostup/
http://library.donnu.ru/
http://library.donnu.ru/catalog/
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(mata obpamienus: 31.03.2025). — PesxxuM ocTyma: MOUCK CBOOOTHBIHN, SIEKTPOHHBIE TOKYMEHTHI
— s monb3oBareneit Joul'VY.

8. daexTponnblii apxuB Jloul'Y: pa3aen caiita/ Hb Jlonl'Y. — TekcT: 37eKTpOHHBIN
// OBC ouI'Y: caitr. — URL: http://repo.donnu.ru/ (mara obpamenus: 31.03.2025). — Pexum
JOCTyTIa: CBOOOTHBIH.

9. Caiit undopmanroHHoro areurcrsa Ihe Economist [DiexkTponnsiii pecypc]. —
URL.: http://www.economist.com — Peskxum gocTyma: CBOOOIHBIIA.

10. Caiir mwndopmarmonroro areHrctBa CNN [Dnektponnsiii pecype]. — URL:
http://money.cnn.com/ — Pexwum 10cTyma: CBOOOHBIH.

11. Caiir undopmanmonnoro arentctBa BBC [Dnexrponnsni pecypc]. — URL:
http://www.bbc.co.uk/news/world — Pexxum moctyra: cBOOOTHBIN.

12. Caiit nHpOpMaIMOHHOTO areHTcTBa EUronews [Onekrponnsiii pecypc]. — URL:
http://ru.euronews.com — Pexxum 1ocTyra: CBOOOHBIMH.

13. Caiir undopmarmontoro areHrctea 1he Guardian [DnekTpoHHbIi pecypc]. —

URL.: https://www.theguardian.com/uk/business — Pesxum goctyrma: cBOOOIHBIIA.

12. [NPOT'PAMMHOE OBECITIEYEHUE

1. Windows 7 PRO (koproparusHas nutier3ust JJonl'Y Ne 46484614)

2. Microsoft Office (kopriopatuBHas aunen3us oY Ne 46472919)

3. Microsoft Visual Studio (nuuensus nporpammsl Dream Spark uist Beiciinx yaeGHBIX
3aBeJICHUN)

4. AwntuBupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (nunensuun GPL, Apache,
BSD st cB000THOTO TIPOTPAaMMHOTO 00ECIICUCHHS ).


http://repo.donnu.ru/
http://www.economist.com/
http://money.cnn.com/
http://www.bbc.co.uk/news/world
http://ua.euronews.com/
https://www.theguardian.com/uk/business
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